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" Taking the
For most corporate workers, coffee is something we llllg e

drink to get us through the long days. But for these
three sisters, coffee is more than just fuel, it's their
driving force.
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n what was once 2 concrete shell on Clarence Street, empty and lifeless, is now a busding
of freshiy-roasted coffee. Fuxmily, it's 2 bit like 2 siren calling a¢ Velluto Nero — owned
and run by three beautiful sisters, it's hard to forget the image But despite the demure lock

of these women, and their softly spoken voices and dainty frames, you soon realize that
they're quite the powerhouse — indidually, and even more 0 23 a team.
‘“kaﬂczmefmmoomponmbadgrmmds. explam: Aileen, the youngest of the three.
“Gina from a Lxw background, Vicky from science and accounting and myzelf from
marketing™ Vicky, who draws upon her scientific expertise in her new role as Velluto Nero
roaster, laughs, “We often joke that we gave up our mne-to-fivers for fve-to-nmers!” Gima
alzo laughs; “Our are mamly corp , 30 I suppose we're still in the cozpozate

Tbesegzdshhewlmghohm.:nd'wgﬂtbe senze that their plunge mto this new wodd
has come with great ease. Certainly looking 2¢ their credentials, #t would be hard to think
otherwize. Just seven weeks after they liunched, Velutto Nero won the Golden Bean Award.
Five months later, they were named Champion Espresso Title at the Royal Easter Show; a
paze rarely awarded.

But, Eke aay new business, the expenence has been a leaming curve. “We bazsically
snned&om.exm exphm..-\.\leen ‘While we're really been able to make the most of
our =kill sets, our backg) ds weren't in coffes and we have had to deal with
things we never had to in our pror Eves” Gima agrees, “Alanging our time has been 2 new
challenge — &om:mmgdxcxﬁe,muungmdpacbgngdmbun.mahsmdm
mmmrﬂmxfmmmmm’ Inﬁm,Gmukesﬂmoppoummzv
%o excuse herself The shop is already closed but, 25 she tells me, she’s got to get the online
sales out the doos before the post leaves.

ettt Coffee is one of the most fascinating
products. It’s a bit like traveling — the
more you travel, the more you realise you
haven't seen.”

But why leave the corporate world for coffee”

“It probably started with us wanting to go into buziness together” says Aileen. “Our
[parent: are quite entrepreneuial, s0 we've got it in our blood. But the reazon we chose this
indusery comes dosm to common ground - everything we love revolves around food, and

i 7 coffee!”

V:ckv‘,n.‘bol’mwiddm:bthgmos:coﬁ:eofdztbme{_‘"h‘zmofd&pﬂbof\hg
job!”) ehbocates; “Coffee is one of the most fascmating products. It a bit like traveling —
d::mm}vnmti,thgm:ywml!ix“onhxm’tsun?

It zeems eling iz another ite the gy should add to their kst who, peioc to
moving to Australia from New Zealand, journeyed throughout Australia, the US, UK and
Italy over a two-year period before Lunching their brand. It was all in the name of sedous
coffee R&D they tell me. .. plus a litle fun “Tt been tough work™ jokes Vicky.

And although she may be joking, truthfully, juggims tops mto three full-time work
schedules and high-powered careers would have proven moce than a httle

Vicky takes the break in the bghter and turns serious foc 2 moment; “You have to 110%
belere in what you'se doing. For us it was about having direct control over the quality of
the product we were producing, serving and seling something you looze when you rely
on someane else. For us that meant creating something from scxatch and going from the
ground up.”

Despite the casual cormersation and constant giggles, this tio% dedication to their
business i3 glaringly cleaz and, ke a really pood espresso, has given a nmch-needed joit to
the coffee industry. “We wanted to do samething different. Being the only in-stoce coffee
mut:xmthehemoftheCBnIdamkm‘mhzmgh&:.hneumdzmymem&o!
modeznity! A Jot of coffee brands are still quite traditional ™

Their youthful touch, 23 seen in everything from their black-and-blue packaging to the
'mkshekmmsemsmbehmng;dlnrdmmwmwe from
the beg: g, bas been anding. “Cux aze ic! A Jot of them actmlly tell
mmmwwm:mmﬁqmpoﬁml&&xnsumﬁum
coffee! When you get that kind of feedback. .. well, we're been really fortunate™

Fommrl&vbeBmm&gumxeemmswhsdgﬁmn}vbmnlmofhdemd
peepanation. Bmlx&:vgmmgmdbwmmmmmbamngmlunh
wish hard wock was as easy for the rest of us. At least we have coffee o keep us going,

For a freshly ground, kick-start to the day, head to Vellute Nero, Shop 3 259 Clarence
Street, Sydney, 02 9268 0755
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